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DVD’s

A Distant Thunder

Target Audience:
Adults or Older Teens

Time:


35  minutes

2005

Synopsis:
Story of a pro-choice prosecutor who takes on a case about Partial-Birth abortion.  Fast-paced and graphic; would advise previewing before use with teens.  Film is not present in explicitly pro-life or religious themes, so may be a good choice for general audiences.

One Day in May

Target Audience:
Teens or Adults


Time:

89 minutes

2005

Synopsis:
Story of a young couple that arrive at an abortion clinic, to abort their unborn child.  An unusual look at the thoughts racing through a young couple’s minds when trying to decide if they are making the right decision about an unplanned pregnancy. Would recommend using only part of the DVT, especially as a discussion-started.

You are a Masterpiece

Target Audience:
Ages 5 to 10

Time:


25 minutes

2001

Synopsis:
A tool for teaching young children about life before birth.  Story is depicted by having children interact with state-of-the-art computer animation.




VHS TAPES

Ultrasound: A Window to the Womb

Time:


55 minutes

1991

Ultrasound: Eyewitness to the Earliest Days of Life (3D images)

Time:


25 minutes

1991

Ultrasound: Eyewitness to the Earliest Days of Life (3D & 4D images)

Time:


12 minutes

2002

Target Audience:
From 7th Grade through Adult

Synopsis:

All three videos feature an ultrasound stenographer describing the 

development of the unborn baby.  They are excellent tools to introduce the Respect Life message to young teens.  The choice of videos will determine the amount of time available, with the longest film probably best for adults.

The Miracle of Life

Time:


60 minutes

1996

Target Audience:
Adult

Synopsis:

Swedish photographer Lennart Nilssom presents the development 

of the unborn child through his microscopic images.  Video is a little old, but the material is timeless.

The Right Choice

Time:


15 minutes

1993

Target Audience:
From 7th Grade through Adult

Synopsis:
Story of a teenager’s journey from the despair of the abortion clinic to the hope of new life.  Film is somewhat “dated”, but is a powerful message, especially for young teens who are being introduced to the subject of abortion.

No Easy Way Out

Time:
20 minutes

1990 (?)

Target Audience:
High School through Adult

Synopsis:
Story of a couple making the decision about what to do about an unplanned pregnancy.  Film is “dated”, but shows effect of peer pressure on teens at a vulnerable time in their lives.  

First Words

Time:
21 minutes

1997

Target Audience:
High School through Adult

Synopsis:
Film introduces the audience to four women who handled their unplanned pregnancies differently because of the reactions they received from their family and friends.  Could be used as part of a training program for crisis pregnancy centers.

After the Choice

Time:
25 minutes

1995

Target Audience:
Adult

Synopsis:
Film introduces four women (live people, not actors) who handled their unplanned pregnancies differently because of the reactions they received from their family and friends.  The women relate their stories –what happened before and after their abortions.  A powerful teaching tool for adults, but may be too emotional for Teens.

Letting GO

Time:
20 minutes

1993

Target Audience:
Older Teens through Adult

Synopsis:
This is the story of women who have placed their babies for adoption.  It may be of special interest to those involved in pregnancy or adoption counseling or to study groups who are exploring all the alternatives to abortion.

We’re All God’s Children

Time:
28 minutes

1996

Target Audience:
Young Teens through Adult

Synopsis:
The story of a young woman’s unplanned pregnancy, told through a combination of drama, ultrasound images and music.  Could be used for pregnancy crisis centers or for school/Sunday School programs.

